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Social Media Engagement in Marketing
[bookmark: _GoBack]Executive summary
Social media engagement is defined as a measure of how online users interact with a firm's online accounts and content. As a result of technological advancements having a strong and appealing social media presence is a sign that a product, personality, or firm has an impact on its target audience, which can also be said to its prospective market (Chirumalla, Oghazi & Parida, 2018). To ensure business success, Social media engagement should not be a concept that revolves around online popularity but rather the creation and maintenance of meaningful connections with the target market. [image: ]
An effective social media engagement strategy serves to improve sales and customer relations and boost the brand both online and offline (Hollebeek,2019). Social media engagement is often measured using metrics such as likes, shares, comments, mentions, and hashtags. There is also a wide variety of social media engagement tools, including; photos, blogs, videos, GIFs, and analytics. Successful marketing can be achieved through effective social media engagement. There are several guidelines on how to engage online audiences for successful marketing effectively. In addition, there are also numerous means of measuring social engagement to establish whether or not it contributes to the growth and prosperity of a business.
Background
Social media reveal Market-consumer intimacy because it acts as an indicator of a close and inward relationship between consumers and a product or service (Dolan et al., 2019). Most consumers use a brand's social media accounts to interact with the products or services they offer before making a purchase decision. Therefore, the concept of marketing has to be effectively intertwined with social media in order to ensure the success of any given brand. Social media engagement as a tool to boost marketing has significant advantages, including; promoting products and services, increasing brand awareness, generating conversations around a brand, telling the brand's story, and connecting with current and prospective clients. 
[image: ]
Guidelines to increase social media engagement.
· Analysis of current and prospective engagement
· Selection of a social media engagement strategy
· Identifying the target audience
· Creating and sharing valuable content
· Talking about current events
· Keeping the social media accounts active
· Revealing the human side of the brand
· Ensuring timely responses
· Scheduling content to post on the various social media sites
Social media tools for marketing
· Post planner
· One stream
· Social searcher
· Social pilot
· Hashtag
Conclusion
Social media networks are an even opportunity for all businesses to interact and influence their client's purchase decisions. There are many social networking sites to choose from to suit each business's needs. However, social media engagement should be done using the right tools and strategies to ensure it boosts marketing. If done correctly, social media engagement will increase sales for a business and save on costs, improve brand recognition, customer loyalty, customer satisfaction, and engage customers effectively. There is no denying that social media marketing can help any business stay ahead of the competition.
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